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ȺɇȺɅȱɁȼȱɌɑɂɁɇəɇɈȽɈɊɂɇɄɍɄɈɊɆȱȼȾɅəɇȿɉɊɈȾɍɄɌɂȼɇɂɏ 
ɌȼȺɊɂɇ (ɋɈȻȺɄɌȺɄȱɒɈɄ) 
Ɋɢɧɨɤɩɪɨɦɢɫɥɨɜɢɯɤɨɪɦɿɜɞɥɹɧɟɩɪɨɞɭɤɬɢɜɧɢɯɬɜɚɪɢɧɨɞɢɧɡɧɚɣɞɢɧɚɦɿɱɧɢɯ 
ɭ ɫɜɿɬɿ. ȼ ɤɪɚʀɧɚɯ Ɂɚɯɿɞɧɨʀ ȯɜɪɨɩɢ ɩɪɨɦɢɫɥɨɜɿ ɤɨɪɦɢ ɡɚɣɦɚɸɬɶ ɛɥɢɡɶɤɨ 35 % ɜ 
ɪɚɰɿɨɧɿɫɨɛɚɤɿɞɨ 60 % ɜɪɚɰɿɨɧɿɤɿɲɨɤ, ɚɜɍɤɪɚʀɧɿ – ɥɢɲɟ 1,5–2 %. 
ɉɪɨɜɟɞɟɧɿɧɚɦɢɞɨɫɥɿɞɠɟɧɧɹɛɭɥɢɩɪɢɫɜɹɱɟɧɿɚɧɚɥɿɡɭɫɭɱɚɫɧɨɝɨɜɿɬɱɢɡɧɹɧɨɝɨ 
ɪɢɧɤɭɩɪɨɦɢɫɥɨɜɢɯɤɨɪɦɿɜɞɥɹɫɨɛɚɤɿɤɿɲɨɤ. 
Ⱥɧɚɥɿɡ ɩɪɨɩɨɡɢɰɿʀ ɭɤɪɚʀɧɫɶɤɨɝɨ ɪɢɧɤɭ ɜɢɹɜɢɜ, ɳɨ ɫɶɨɝɨɞɧɿ ɩɪɨɦɢɫɥɨɜɿ ɤɨɪɦɢ 
ɞɥɹ ɧɟɩɪɨɞɭɤɬɢɜɧɢɯ ɬɜɚɪɢɧ ɞɭɠɟ ɞɢɮɟɪɟɧɰɿɣɨɜɚɧɚ ɩɪɨɞɭɤɰɿɹ (ɜɦɿɫɬ ɜɨɥɨɝɢ ɜ 
ɤɨɪɦɿ; ɫɤɥɚɞ ɤɨɪɦɭ ɿ ɣɨɝɨ ɜɚɪɬɿɫɬɶ; ɜɢɞ, ɜɿɤ, ɩɨɪɨɞɚ, ɪɨɡɦɿɪ, ɮɿɡɿɨɥɨɝɿɱɧɢɣ ɫɬɚɧ, 
ɫɬɚɧɡɞɨɪɨɜ¶ɹɬɜɚɪɢɧɢɬɨɳɨ). 
ɉɨɞɚɥɶɲɢɦ ɚɧɚɥɿɡɨɦ ɨɛ¶ɽɦɿɜ ɪɟɚɥɿɡɚɰɿʀ ɤɨɪɦɿɜ ɧɚ ɜɿɬɱɢɡɧɹɧɨɦɭ ɪɢɧɤɭ, ɡɚ 
ɞɟɹɤɢɦɢɮɚɤɬɨɪɚɦɢɞɢɮɟɪɟɧɰɿɚɰɿʀɜɫɬɚɧɨɜɥɟɧɨ, ɳɨɩɨɩɢɬɤɨɪɦɿɜɞɥɹɤɿɲɨɤɡɧɚɱɧɨ 
ɩɟɪɟɜɢɳɭɸɬɶ ɬɚɤɢɣ ɞɥɹ ɫɨɛɚɤ – 70 % ɩɪɨɬɢ 30 %; ɞɨ 80 % ɨɛ¶ɽɦɿɜ ɪɟɚɥɿɡɚɰɿʀ 
ɩɪɢɩɚɞɚɽ ɧɚ ɫɭɯɿ ɤɨɪɦɢ (ɜɨɥɨɝɿ ɞɨ 20 %); ɭ ɰɿɧɨɜɨɦɭ ɫɩɿɜɜɿɞɧɨɲɟɧɧɿ ɭɤɪɚʀɧɫɶɤɿ 
ɫɩɨɠɢɜɚɱɿɧɚɞɚɸɬɶɩɟɪɟɜɚɝɭɞɟɲɟɜɲɿɣɩɪɨɞɭɤɰɿʀ – ɨɛ¶ɽɦɪɟɚɥɿɡɚɰɿʀɤɨɪɦɿɜɟɤɨɧɨɦɿ 
ɫɬɚɧɞɚɪɬ ɤɥɚɫɿɜ ɫɤɥɚɞɚɽ ɛɥɢɡɶɤɨ 75–80 %, ɚ ɧɚ ɱɚɫɬɤɭ ɤɨɪɦɿɜ ɤɥɚɫɿɜ ɩɪɟɦɿɭɦ ɿ 
ɫɭɩɟɪɩɪɟɦɿɭɦɩɪɢɩɚɞɚɽɥɢɲɟɛɥɢɡɶɤɨ 20–25 %. 
Ɋɟɡɭɥɶɬɚɬɢ ɞɨɫɥɿɞɠɟɧɧɹ ɧɚɣɛɨɥɸɱɿɲɨɝɨ ɩɢɬɚɧɧɹ – ɭɱɚɫɬɿ ɜɿɬɱɢɡɧɹɧɢɯ 
ɜɢɪɨɛɧɢɤɿɜɧɚɭɤɪɚʀɧɫɶɤɨɦɭɪɢɧɤɭɩɪɨɦɢɫɥɨɜɢɯɤɨɪɦɿɜɞɥɹɫɨɛɚɤɿɤɿɲɨɤ, ɜɢɹɜɢɥɢɫɶ 
ɧɟɜɬɿɲɧɢɦɢ. Ʌɿɞɟɪɫɬɜɨ ɧɚ ɭɤɪɚʀɧɫɶɤɨɦɭ ɪɢɧɤɭ ɡɚɣɦɚɸɬɶ ɡɚɤɨɪɞɨɧɧɿ ɜɢɪɨɛɧɢɤɢ 
(«Colgate-Palmolive», «Mars», «Procter & Gamble», «Nestlé») – 98,3 % ɡɚɝɚɥɶɧɨɝɨ 
ɨɛ¶ɽɦɭɪɢɧɤɭ. 
Ʉɥɸɱɨɜɿ ɫɥɨɜɚ: ɤɨɪɦɢ, ɧɟɩɪɨɞɭɤɬɢɜɧɿ ɬɜɚɪɢɧɢ, ɫɨɛɚɤɚ, ɤɿɲɤɚ, ɜɿɬɱɢɡɧɹɧɢɣ 
ɪɢɧɨɤ, ɜɿɬɱɢɡɧɹɧɿɜɢɪɨɛɧɢɤɢ. 
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ȺɇȺɅɂɁɈɌȿɑȿɋɌȼȿɇɇɈȽɈɊɕɇɄȺɄɈɊɆɈȼȾɅə 
ɇȿɉɊɈȾɍɄɌɂȼɇɕɏɀɂȼɈɌɇɕɏ (ɋɈȻȺɄɂɄɈɒȿɄ) 
Ɋɵɧɨɤ ɩɪɨɦɵɲɥɟɧɧɵɯ ɤɨɪɦɨɜ ɞɥɹ ɧɟɩɪɨɞɭɤɬɢɜɧɵɯ ɠɢɜɨɬɧɵɯ ɨɞɢɧ ɢɡ 
ɧɚɢɛɨɥɟɟ ɞɢɧɚɦɢɱɧɢɯ ɜ ɦɢɪɟ. ȼ ɫɬɪɚɧɚɯ Ɂɚɩɚɞɧɨɣ ȿɜɪɨɩɵ ɩɪɨɦɵɲɥɟɧɧɵɟ ɤɨɪɦɚ 
ɡɚɧɢɦɚɸɬɨɤɨɥɨ 35 % ɜɪɚɰɢɨɧɟɫɨɛɚɤɢɞɨ 60 % ɜɪɚɰɢɨɧɟɤɨɲɟɤ, ɚɜɍɤɪɚɢɧɟ - 
ɜɫɟɝɨ 1,5–2 %. 
ɉɪɨɜɟɞɟɧɧɵɟ ɧɚɦɢ ɢɫɫɥɟɞɨɜɚɧɢɹ ɛɵɥɢ ɩɨɫɜɹɳɟɧɵ ɚɧɚɥɢɡɭ ɫɨɜɪɟɦɟɧɧɨɝɨ 
ɨɬɟɱɟɫɬɜɟɧɧɨɝɨɪɵɧɤɚɩɪɨɦɵɲɥɟɧɧɵɯɤɨɪɦɨɜɞɥɹɫɨɛɚɤɢɤɨɲɟɤ. 
Ⱥɧɚɥɢɡɩɪɟɞɥɨɠɟɧɢɹɭɤɪɚɢɧɫɤɨɝɨɪɵɧɤɚɜɵɹɜɢɥ, ɱɬɨɫɟɝɨɞɧɹɩɪɨɦɵɲɥɟɧɧɵɟ 
ɤɨɪɦɚ ɞɥɹ ɧɟɩɪɨɞɭɤɬɢɜɧɵɯ ɠɢɜɨɬɧɵɯ ɨɱɟɧɶ ɞɢɮɮɟɪɟɧɰɢɪɨɜɚɧɧɚɹ ɩɪɨɞɭɤɰɢɹ 
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ɫɨɞɟɪɠɚɧɢɟɜɥɚɝɢɜɤɨɪɦɟ, ɫɨɫɬɚɜɤɨɪɦɚɢɟɝɨɫɬɨɢɦɨɫɬɶ; ɜɢɞ, ɜɨɡɪɚɫɬ, ɩɨɪɨɞɚ, 
ɪɚɡɦɟɪ, ɮɢɡɢɨɥɨɝɢɱɟɫɤɨɟɫɨɫɬɨɹɧɢɟ, ɫɨɫɬɨɹɧɢɟɡɞɨɪɨɜɶɹɠɢɜɨɬɧɵɯɢɬɩ.). 
ɉɨɫɥɟɞɭɸɳɢɦ ɚɧɚɥɢɡɨɦ ɨɛɴɟɦɨɜ ɪɟɚɥɢɡɚɰɢɢ ɤɨɪɦɨɜ ɧɚ ɨɬɟɱɟɫɬɜɟɧɧɨɦ 
ɪɵɧɤɟ, ɩɨ ɧɟɤɨɬɨɪɵɦ ɮɚɤɬɨɪɚɦɢ ɞɢɮɮɟɪɟɧɰɢɚɰɢɢ ɭɫɬɚɧɨɜɥɟɧɨ, ɱɬɨ ɫɩɪɨɫ ɧɚ 
ɤɨɪɦɚɞɥɹɤɨɲɟɤɡɧɚɱɢɬɟɥɶɧɨɩɪɟɜɵɲɚɸɬɬɚɤɨɜɨɣɞɥɹɫɨɛɚɤ – 70 % ɩɪɨɬɢɜ 30 %; 
ɞɨ 80 % ɨɛɴɟɦɨɜ ɪɟɚɥɢɡɚɰɢɢ ɩɪɢɯɨɞɢɬɫɹ ɧɚ ɫɭɯɢɟ ɤɨɪɦɚ (ɜɥɚɠɧɵɟ ɞɨ 20 %); ɜ 
ɰɟɧɨɜɨɦ ɨɬɧɨɲɟɧɢɢ ɭɤɪɚɢɧɫɤɢɟ ɩɨɬɪɟɛɢɬɟɥɢ ɩɪɟɞɩɨɱɢɬɚɸɬ ɛɨɥɟɟ ɞɟɲɟɜɭɸ 
ɩɪɨɞɭɤɰɢɸ – ɨɛɴɟɦ ɪɟɚɥɢɡɚɰɢɢ ɤɨɪɦɨɜ ɷɤɨɧɨɦ ɢ ɫɬɚɧɞɚɪɬ ɤɥɚɫɫɚ ɫɨɫɬɚɜɥɹɟɬ 
ɨɤɨɥɨ 75–80 %, ɚɧɚɞɨɥɸɤɨɪɦɨɜɤɥɚɫɫɚɩɪɟɦɢɭɦɢɫɭɩɟɪɩɪɟɦɢɭɦɩɪɢɯɨɞɢɬɫɹɥɢɲɶ 
20–25 %. 
Ɋɟɡɭɥɶɬɚɬɵɢɫɫɥɟɞɨɜɚɧɢɹɜɨɩɪɨɫɚɭɱɚɫɬɢɹɨɬɟɱɟɫɬɜɟɧɧɵɯɩɪɨɢɡɜɨɞɢɬɟɥɟɣ 
ɧɚ ɭɤɪɚɢɧɫɤɨɦ ɪɵɧɤɟ ɩɪɨɦɵɲɥɟɧɧɵɯ ɤɨɪɦɨɜ ɞɥɹ ɫɨɛɚɤ ɢ ɤɨɲɟɤ, ɨɤɚɡɚɥɢɫɶ 
ɧɟɭɬɟɲɢɬɟɥɶɧɵɦɢ. Ʌɢɞɟɪɫɬɜɨ ɧɚ ɭɤɪɚɢɧɫɤɨɦ ɪɵɧɤɟ ɡɚɧɢɦɚɸɬ ɡɚɪɭɛɟɠɧɵɟ 
ɩɪɨɢɡɜɨɞɢɬɟɥɢ («Colgate-Palmolive», «Mars», «Procter & Gamble», «Nestlé») - 
98,3 % ɨɛɳɟɝɨɨɛɴɟɦɚɪɵɧɤɚ. 
Ʉɥɸɱɟɜɵɟ ɫɥɨɜɚ: ɤɨɪɦɚ, ɧɟɩɪɨɞɭɤɬɢɜɧɵɟ ɠɢɜɨɬɧɵɟ, ɫɨɛɚɤɚ, ɤɨɲɤɚ, 
ɨɬɟɱɟɫɬɜɟɧɧɵɣɪɵɧɨɤ, ɨɬɟɱɟɫɬɜɟɧɧɵɟɩɪɨɢɡɜɨɞɢɬɟɥɢ. 
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ANALYSIS OF THE DOMESTIC MARKET FOR FEED UNPRODUCTIVE 
ANIMALS (DOGS AND CATS) 
The market of industrial pet food is one of the world's naydinamichnih. In Western 
Europe industrial feed occupy about 35 % in the diet of dogs and 60 % in the diet of cats, 
and in Ukraine – only 1,5–2 %. 
Our research focused on the analysis of the current domestic market of industrial 
feed for dogs and cats. 
Analysis of the proposal of the Ukrainian market found that today industrial pet 
food is very differentiated products (moisture content in the feed composition of the diet 
and its cost, species, age, breed, size, physiological condition, animal health, etc.). 
Subsequent analysis of the sales volumes of feed in the domestic market, according 
to some differentiating factors found that the demand of food for cats is much higher than 
that of dogs – 70 % versus 30 %; Up to 80% of the volume necessary for the 
implementation of the dry feed (20 % wet); price ratio in the Ukrainian consumers prefer 
cheaper products - sales volume of feed economy and standard classes is about 75–80 %, 
while the share of feed grade premium and super premium account for only about 20–
25 %. 
Results of the study sore point – the participation of domestic producers in the 
Ukrainian market of industrial food for dogs and cats, have been disappointing. 
Leadership in the Ukrainian market is occupied by foreign manufacturers («Colgate-
Palmolive», «Mars», «Procter & Gamble», «Nestlé») – 98,3 % of the total market. 
Key words: food, unproductive animals, dog, cat, the domestic market, domestic 
manufacturers. 
ȼɫɬɭɩ. Ɋɢɧɨɤ ɩɪɨɦɢɫɥɨɜɢɯ ɤɨɪɦɿɜ ɞɥɹ ɧɟɩɪɨɞɭɤɬɢɜɧɢɯ ɬɜɚɪɢɧ ɨɞɢɧ ɡ 
ɧɚɣɞɢɧɚɦɿɱɧɢɯɭɫɜɿɬɿ [1]. 
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ȼ ɤɪɚʀɧɚɯ Ɂɚɯɿɞɧɨʀ ȯɜɪɨɩɢ ɩɪɨɦɢɫɥɨɜɿ ɤɨɪɦɢ ɡɚɣɦɚɸɬɶ ɛɥɢɡɶɤɨ 35% ɜ 
ɪɚɰɿɨɧɿ ɫɨɛɚɤ ɿ ɞɨ 60% ɜ ɪɚɰɿɨɧɿ ɤɿɲɨɤ. Ɍɚɤɚ ɩɨɩɭɥɹɪɧɿɫɬɶ ɝɨɬɨɜɢɯ ɤɨɪɦɿɜ 
ɨɛɭɦɨɜɥɟɧɚ ɩɟɜɧɢɦɢ ʀɯ ɩɟɪɟɜɚɝɚɦɢ ɭ ɩɨɪɿɜɧɹɧɧɿ ɡ «ɞɨɦɚɲɧɶɨɸ ʀɠɟɸ»: ɟɤɨɧɨɦɿɹ 
ɱɚɫɭ, ɡɪɭɱɧɿɫɬɶɜɢɤɨɪɢɫɬɚɧɧɹ, ɡɛɚɥɚɧɫɨɜɚɧɿɫɬɶɝɨɞɿɜɥɿɬɨɳɨ. 
ɇɚɬɨɦɿɫɬɶɜɍɤɪɚʀɧɿ, ɞɟɡɚɞɚɧɢɦɢɜɟɬɟɪɢɧɚɪɧɢɯɫɥɭɠɛɡɚɪɟɽɫɬɪɨɜɚɧɨɛɥɢɡɶɤɨ 
9 ɦɥɧ. ɞɨɦɚɲɧɿɯ ɬɜɚɪɢɧ, ɜɿɞɫɨɬɨɤ ɜɢɤɨɪɢɫɬɚɧɧɹ ɩɪɨɦɢɫɥɨɜɢɯ ɤɨɪɦɿɜ ɜ ɪɚɰɿɨɧɿ 
ɞɨɦɚɲɧɿɯɭɥɸɛɥɟɧɰɿɜ, ɫɤɥɚɞɚɽɥɢɲɟ 1,5–2 % [2, 3]. 
ɑɨɦɭɬɚɤɜɿɞɛɭɜɚɽɬɶɫɹ? Ɏɚɤɬɨɪɿɜɛɚɝɚɬɨ. Ɂɨɤɪɟɦɚ, ɧɟɞɨɫɬɚɬɧɿɫɬɶɜɿɬɱɢɡɧɹɧɢɯ 
ɧɚɭɤɨɜɢɯɞɨɫɥɿɞɠɟɧɶɜɰɿɣɫɮɟɪɿ, ɩɪɢɡɜɟɥɨɞɨɬɨɝɨ, ɳɨɜɿɬɱɢɡɧɹɧɢɣɪɢɧɨɤɜɢɹɜɢɜɫɹ 
ɩɨɜɧɿɫɬɸ ɡɚɣɧɹɬɢɦ ɤɨɪɦɨɜɢɦɢ ɩɪɨɞɭɤɬɚɦɢ ɿɦɩɨɪɬɧɨɝɨ ɜɢɪɨɛɧɢɰɬɜɚ, ɹɤɿ ɱɟɪɟɡ 
ɧɟɩɪɢɣɧɹɬɧɨɜɢɫɨɤɿɰɿɧɢɽɧɟɞɨɫɬɭɩɧɢɦɢɨɫɧɨɜɧɿɣɦɚɫɿɩɨɬɟɧɰɿɣɧɢɯɫɩɨɠɢɜɚɱɿɜ. ȼ 
ɨɞɧɨ ɱɚɫ ɡ ɰɢɦ, ɫɭɱɚɫɧɢɣ ɞɨɫɜɿɞ ɜɢɤɨɪɢɫɬɚɧɧɹ ɞɟɹɤɢɯ ɤɨɪɦɿɜ ɩɪɨɦɢɫɥɨɜɨɝɨ 
ɜɢɪɨɛɧɢɰɬɜɚ, ɩɨɤɚɡɭɽ, ɳɨʀɯɫɚɧɿɬɚɪɧɚɹɤɿɫɬɶ, ɛɟɡɩɟɱɧɿɫɬɶɿɩɨɜɧɨɰɿɧɧɿɫɬɶ, ɱɚɫɬɨɧɟ 
ɜɿɞɩɨɜɿɞɚɸɬɶ ɫɬɚɧɞɚɪɬɚɦ. Ɂɚ ɞɚɧɢɦɢ ɜɟɬɟɪɢɧɚɪɧɢɯ ɥɿɤɚɪɟɧɶ, ɜɢɤɨɪɢɫɬɚɧɧɹ ɬɚɤɢɯ 
ɤɨɪɦɿɜ ɩɪɢɡɜɨɞɟ ɞɨ ɩɨɪɭɲɟɧɧɹ ɨɛɦɿɧɭ ɪɟɱɨɜɢɧ ɭ ɬɜɚɪɢɧ ɿ,  ɹɤ ɧɚɫɥɿɞɨɤ,  ɞɨ 
ɡɚɯɜɨɪɸɜɚɧɶ ɫɟɱɨɜɢɞɿɥɶɧɨʀ ɿ ɫɬɚɬɟɜɨʀ ɫɢɫɬɟɦ, ɨɩɨɪɧɨɪɭɯɨɜɨɝɨ ɚɩɚɪɚɬɭ, ɲɤɿɪɧɨɝɨ 
ɩɨɤɪɢɜɭɬɚɿɧɲɢɯ [4, 5]. 
Ⱥɥɟɭɤɪɚʀɧɫɶɤɢɣɪɢɧɨɤɩɪɨɦɢɫɥɨɜɢɯɤɨɪɦɿɜɞɥɹɧɟɩɪɨɞɭɤɬɢɜɧɢɯɬɜɚɪɢɧɦɚɽ 
ɜɟɥɢɤɢɣɩɨɬɟɧɰɿɚɥɿ, ɹɤɫɜɿɞɱɢɬɶɞɨɫɜɿɞɡɚɪɭɛɿɠɧɢɯɤɪɚʀɧ, ɧɟɡɜɚɠɚɸɱɢɧɚɿɫɧɭɸɱɿ 
ɩɟɪɟɩɨɧɢɜɿɧɡɤɨɠɧɢɦɪɨɤɨɦɬɿɥɶɤɢɡɪɨɫɬɚɬɢɦɟ [1, 6]. 
ȼɪɚɯɨɜɭɸɱɢ ɜɢɳɟɜɢɤɥɚɞɟɧɟ, ɦɟɬɨɸɧɚɲɢɯ ɞɨɫɥɿɞɠɟɧɶ ɛɭɥɨ ɩɪɨɚɧɚɥɿɡɭɜɚɬɢ 
ɫɭɱɚɫɧɢɣɫɬɚɧɜɿɬɱɢɡɧɹɧɨɝɨɪɢɧɤɭɩɪɨɦɢɫɥɨɜɢɯɤɨɪɦɿɜɞɥɹɫɨɛɚɤɿɤɿɲɨɤ. 
Ɇɚɬɟɪɿɚɥ ɿ ɦɟɬɨɞɢ. Ɉɛ¶ɽɤɬɨɦ ɧɚɲɢɯ ɞɨɫɥɿɞɠɟɧɶ ɛɭɥɢ ɤɨɪɦɢ ɞɥɹ ɫɨɛɚɤ ɿ 
ɤɿɲɨɤɩɪɨɦɢɫɥɨɜɨɝɨɜɢɪɨɛɧɢɰɬɜɚ, ɹɤɿɪɟɚɥɿɡɭɸɬɶɫɹɜɭɦɨɜɚɯɩɿɜɞɧɹɍɤɪɚʀɧɢ. 
Ɇɢ ɩɪɨɜɟɥɢ ɚɧɚɥɿɡ ɥɿɬɟɪɚɬɭɪɧɢɯ ɞɠɟɪɟɥ ɿ ɜɿɞɤɪɢɬɢɯ ɫɬɚɬɢɫɬɢɱɧɢɯ ɞɚɧɢɯ 
ɳɨɞɨ ɩɪɨɩɨɡɢɰɿʀ ɿ ɩɨɩɢɬɭ ɧɚ ɜɿɬɱɢɡɧɹɧɨɦɭ ɪɢɧɤɭ ɩɪɨɦɢɫɥɨɜɢɯ ɤɨɪɦɿɜ, ɬɚ 
ɩɟɪɫɩɟɤɬɢɜɢʀɯɜɢɪɨɛɧɢɰɬɜɚ. 
Ɋɟɡɭɥɶɬɚɬɢɞɨɫɥɿɞɠɟɧɧɹ.Ⱥɧɚɥɿɡɥɿɬɟɪɚɬɭɪɧɢɯɞɠɟɪɟɥ ɿɫɭɱɚɫɧɨʀɩɪɨɩɨɡɢɰɿʀ 
ɪɢɧɤɭ ɜɢɹɜɢɜ, ɳɨ ɫɶɨɝɨɞɧɿ ɩɪɨɦɢɫɥɨɜɿ ɤɨɪɦɢ ɞɥɹ ɧɟɩɪɨɞɭɤɬɢɜɧɢɯ ɬɜɚɪɢɧ ɽ ɞɭɠɟ 
ɪɿɡɧɨɦɚɧɿɬɧɨɸ ɿ ɞɢɮɟɪɟɧɰɿɣɨɜɚɧɨɸ ɩɪɨɞɭɤɰɿɽɸ. Ⱦɢɮɟɪɟɧɰɿɚɰɿɹ ɜɿɞɛɭɜɚɽɬɶɫɹ ɡɚ 
ɱɢɫɟɥɶɧɢɦɢɮɚɤɬɨɪɚɦɢ: ɜɦɿɫɬɜɨɥɨɝɢɜɤɨɪɦɿ; ɫɤɥɚɞɤɨɪɦɭɿɣɨɝɨɜɚɪɬɿɫɬɶ; ɜɢɞ, ɜɿɤ, 
ɩɨɪɨɞɚ, ɪɨɡɦɿɪ, ɮɿɡɿɨɥɨɝɿɱɧɢɣɫɬɚɧ, ɫɬɚɧɡɞɨɪɨɜ¶ɹɬɜɚɪɢɧɢɬɨɳɨ. 
ɇɚɞɚɥɿ ɦɢ ɩɪɨɜɟɥɢ ɚɧɚɥɿɡ ɨɛ¶ɽɦɿɜ ɪɟɚɥɿɡɚɰɿʀ ɩɪɨɦɢɫɥɨɜɢɯ ɤɨɪɦɿɜ ɧɚ 
ɜɿɬɱɢɡɧɹɧɨɦɭɪɢɧɤɭɡɚɞɟɹɤɢɦɢɡɜɫɬɚɧɨɜɥɟɧɢɯɮɚɤɬɨɪɿɜɞɢɮɟɪɟɧɰɿɚɰɿʀ. 
ȼɢɞ ɬɜɚɪɢɧ. Ⱥɧɚɥɿɡ ɪɟɚɥɿɡɚɰɿʀ ɤɨɪɦɿɜ ɡɚ ɜɢɞɨɦ ɬɜɚɪɢɧ ɜɢɹɜɢɜ, ɳɨ ɨɛ¶ɽɦɢ 
ɪɟɚɥɿɡɚɰɿʀɤɨɪɦɿɜɞɥɹɤɿɲɨɤɡɧɚɱɧɨɩɟɪɟɜɢɳɭɸɬɶɬɚɤɿɞɥɹɫɨɛɚɤ – 70 % ɩɪɨɬɢ 30 %. 
Ɍɚɤɿ ɪɟɡɭɥɶɬɚɬɢ ɦɨɠɧɚ ɩɨɜ¶ɹɡɚɬɢ ɡ ɬɢɦ, ɳɨ ɬɪɚɞɢɰɿɣɧɨ, ɧɚɣɩɨɲɢɪɟɧɿɲɢɣ 
ɜɢɯɨɜɚɧɟɰɶ –  ɤɿɲɤɚ.  ɋɨɛɚɤ ɠɟ ɬɪɢɦɚɸɬɶ ɜɞɨɦɚ ɬɿɥɶɤɢ ɞɨ ɬɪɟɬɢɧɢ ɜɿɞ ɡɚɝɚɥɶɧɨʀ 
ɤɿɥɶɤɨɫɬɿɜɥɚɫɧɢɤɿɜɬɜɚɪɢɧ, ɚʀɯɝɨɞɭɜɚɧɧɹɝɨɬɨɜɢɦɢɤɨɪɦɚɦɢɨɛɯɨɞɢɬɶɫɹɞɨɪɨɠɱɟɜ 
ɤɿɥɶɤɚɪɚɡɿɜ. 
ȼɦɿɫɬɜɨɥɨɝɢ.  Ɂɚɰɢɦɩɨɤɚɡɧɢɤɨɦɪɨɡɪɿɡɧɹɸɬɶ ɫɭɯɿ (ɜɦɿɫɬɜɨɥɨɝɢɧɟɛɿɥɶɲɟ 
12 %) ɿɜɨɥɨɝɿ (ɜɦɿɫɬɜɨɥɨɝɢɛɿɥɶɲɟ 12 %) ɤɨɪɦɢ. ɋɬɚɬɢɫɬɢɱɧɿɞɚɧɿɳɨɞɨɪɟɚɥɿɡɚɰɿʀ 
ɤɨɪɦɿɜɡɚɬɢɩɨɦɫɜɿɞɱɚɬɶ,  ɳɨɞɨ 80 % ɨɛ¶ɽɦɿɜɪɟɚɥɿɡɚɰɿʀɩɪɢɩɚɞɚɽɧɚɫɭɯɿɤɨɪɦɢɿ 
ɥɢɲɟ 20%  ɧɚ ɜɨɥɨɝɿ.  Ȼɿɥɶɲ ɞɟɬɚɥɶɧɢɣ ɚɧɚɥɿɡ ɞɚɽ ɡɦɨɝɭ ɫɬɜɟɪɞɠɭɜɚɬɢ,  ɳɨ ɰɟ 
ɩɨɜ¶ɹɡɚɧɨ, ɜ ɩɟɪɲɭ ɱɟɪɝɭ, ɡ ɛɿɥɶɲɨɸ ɡɪɭɱɧɿɫɬɸ ɜɢɤɨɪɢɫɬɚɧɧɹ, ɹɤ ɧɚ ɩɨɝɥɹɞ 
ɫɩɨɠɢɜɚɱɿɜ: ɧɚɹɜɧɿɜɟɥɢɤɿɭɩɚɤɨɜɤɢ, ɡɪɭɱɧɨɡɛɟɪɿɝɚɬɢɬɚɿɧɲɟ. 
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Ɋɢɫ. 1. ɋɬɪɭɤɬɭɪɚɩɪɨɞɚɠɭɤɨɪɦɿɜɡɚɬɢɩɚɦɢɿɩɪɢɡɧɚɱɟɧɧɹɦ (ɜɢɞɬɜɚɪɢɧɢ), % 
ɡɚɞɚɧɢɦɢɞɨɫɥɿɞɧɨʀɤɨɦɩɚɧɿʀ AC Nielsen) 
ȼɚɪɬɿɫɬɶ. Ɂɚ ɰɢɦ ɩɨɤɚɡɧɢɤɨɦ ɪɨɡɪɿɡɧɹɸɬɶ, ɜɿɞ ɧɚɣɞɟɲɟɜɲɨɝɨ ɞɨ 
ɧɚɣɞɨɪɨɠɱɨɝɨ, ɤɨɪɦɢ ɤɥɚɫɿɜ ɟɤɨɧɨɦ, ɫɬɚɧɞɚɪɬ, ɩɪɟɦɿɭɦ ɿ ɫɭɩɟɪɩɪɟɦɿɭɦ. Ⱥɧɚɥɿɡ 
ɰɿɧɨɜɢɯ ɫɩɿɜɜɿɞɧɨɲɟɧɶ ɭɤɪɚʀɧɫɶɤɨɝɨ ɪɢɧɤɭ ɜɫɬɚɧɨɜɢɜ, ɳɨ ɫɩɨɠɢɜɚɱɿ ɧɚɞɚɸɬɶ 
ɩɟɪɟɜɚɝɭ ɞɟɲɟɜɲɿɣ ɩɪɨɞɭɤɰɿʀ – ɨɛ¶ɽɦ ɪɟɚɥɿɡɚɰɿʀ ɤɨɪɦɿɜ ɟɤɨɧɨɦ ɿ ɫɬɚɧɞɚɪɬ ɤɥɚɫɿɜ 
ɫɤɥɚɞɚɽ ɛɥɢɡɶɤɨ 75–80 %, ɚ ɧɚ ɱɚɫɬɤɭ ɤɨɪɦɿɜ ɤɥɚɫɿɜ ɩɪɟɦɿɭɦ ɿ ɫɭɩɟɪɩɪɟɦɿɭɦ 
ɩɪɢɩɚɞɚɽɜɫɶɨɝɨɥɢɲɟɛɥɢɡɶɤɨ 20–25 %, ɧɟɞɢɜɥɹɱɢɫɶɧɚʀɯɜɢɫɨɤɭɹɤɿɫɬɶ, ɲɢɪɨɤɢɣ 
ɚɫɨɪɬɢɦɟɧɬɨɦ, ɧɚɹɜɧɿɫɬɶɥɿɧɿɣɨɤɞɥɹɪɿɡɧɢɯɜɿɤɿɜɿɩɨɪɿɞɬɜɚɪɢɧ, ɫɩɟɰɿɚɥɶɧɢɯɞɿɽɬɿ 
ɥɿɤɭɜɚɥɶɧɨɝɨɯɚɪɱɭɜɚɧɧɹ. 
 
Ɋɢɫ. 2. ɑɚɫɬɤɢɿɦɩɨɪɬɧɢɯɿɜɢɪɨɛɥɟɧɢɯɜɍɤɪɚʀɧɿɤɨɪɦɿɜ, % (ɡɚɞɚɧɢɦɢ 
ɞɨɫɥɿɞɧɨʀɤɨɦɩɚɧɿʀ AC Nielsen) 
ȱ ɜ ɡɚɜɟɪɲɟɧɧɹ ɞɨɫɥɿɞɭ ɦɢ ɞɨɫɥɿɞɢɥɢ ɧɚɣɛɨɥɸɱɿɲɟ ɩɢɬɚɧɧɹ – ɭɱɚɫɬɶ 
ɜɿɬɱɢɡɧɹɧɢɯ ɜɢɪɨɛɧɢɤɿɜ ɧɚ ɭɤɪɚʀɧɫɶɤɨɦɭ ɪɢɧɤɭ ɩɪɨɦɢɫɥɨɜɢɯ ɤɨɪɦɿɜ ɞɥɹ ɫɨɛɚɤ ɿ 
ɤɿɲɨɤ. 
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Ɋɟɡɭɥɶɬɚɬɢɚɧɚɥɿɡɭɜɢɹɜɢɥɢɫɶɧɟɜɬɿɲɧɢɦɢ. ɇɚɫɭɱɚɫɧɨɦɭɜɿɬɱɢɡɧɹɧɨɦɭɪɢɧɤɭ 
ɩɪɟɞɫɬɚɜɥɟɧɨ ɛɟɡɥɿɱ ɦɚɪɨɤ ɜɫɿɯ ɜɢɞɿɜ ɤɨɪɦɿɜ, ɚɥɟ ɜ ɨɫɧɨɜɧɨɦɭ ɰɟ ɬɨɪɝɨɜɿ ɦɚɪɤɢ 
ɿɧɨɡɟɦɧɢɯɜɢɪɨɛɧɢɤɿɜ. Ʌɿɞɟɪɫɬɜɨɧɚɭɤɪɚʀɧɫɶɤɨɦɭɪɢɧɤɭɡɚɣɦɚɸɬɶɬɚɤɿɤɨɪɩɨɪɚɰɿʀ 
ɹɤ «Colgate-Palmolive» (Hill's Pet Nutrition), «Mars» (Whiskas, Kitekat, Pedigree, 
Chappy, Royal Canin), «Procter & Gamble» (Iams), «Nestlé» (ɌɆ Friskies, Darling, 
Felix,  Doko,  Gourmet,  Purina)  ɬɚ ɿɧɲɿ,  ɳɨɫɬɚɧɨɜɟ 98,3 % ɡɚɝɚɥɶɧɨɝɨɨɛ¶ɽɦɭɪɢɧɤɭ.  
ȼɿɬɱɢɡɧɹɧɿ ɜɢɪɨɛɧɢɤɢ ɫɩɪɨɦɨɝɥɢɫɹ ɥɢɲɟ ɧɚ 1,7 % ɨɛ¶ɽɦɭ ɪɟɚɥɿɡɚɰɿʀ, ɩɪɢ ɰɶɨɦɭ 
ɚɫɨɪɬɢɦɟɧɬʀɯɤɨɪɦɿɜɨɛɦɟɠɟɧɢɣ. 
Ɍɚɤɢɣ ɞɢɫɛɚɥɚɧɫ, ɩɨɜ¶ɹɡɚɧɨ ɡ ɬɢɦ, ɳɨ ɜ ɍɤɪɚʀɧɿ, ɧɚ ɞɚɧɢɣ ɦɨɦɟɧɬ, 
ɜɢɝɨɬɨɜɥɟɧɧɹɦ ɤɨɪɦɿɜ ɞɥɹ ɞɨɦɚɲɧɿɯ ɬɜɚɪɢɧ ɡɚɣɦɚɽɬɶɫɹ ɜɫɶɨɝɨ ɬɪɢ ɤɨɦɩɚɧɿʀ: 
©Ʉɨɪɦɨɬɟɯ», «ɏɚɪɱɨɜɿ ɬɟɯɧɨɥɨɝɿʀ Ɂɚɤɚɪɩɚɬɬɹ», «Ȳɠɚɱɨɤ», ɚ ʀɯɩɪɨɩɨɡɢɰɿʀɧɚɪɢɧɤɭ 
ɞɨɫɢɬɶɨɛɦɟɠɟɧɿ. 
ɉɪɨɞɭɤɬɨɜɢɣɩɨɪɬɮɟɥɶɤɨɦɩɚɧɿʀ «Ʉɨɪɦɨɬɟɯ», ɹɤɚɽɧɚɣɛɿɥɶɲɢɦɭɤɪɚʀɧɫɶɤɢɦ 
ɜɢɪɨɛɧɢɤɨɦɤɨɪɦɿɜɞɥɹɞɨɦɚɲɧɿɯɬɜɚɪɢɧ, ɜɤɥɸɱɚɽɫɭɯɿɬɚɜɨɥɨɝɿɤɨɪɦɢɞɥɹɤɨɬɿɜɿ 
ɫɨɛɚɤ ɭ ɫɬɚɧɞɚɪɬ («Ƚɚɜ», «Ɇɹɭ»), ɩɪɟɦɿɭɦ («Ʉɥɭɛ 4 Ʌɚɩɢ») ɬɚ ɫɭɩɟɪɩɪɟɦɿɭɦ 
ɫɟɝɦɟɧɬɚɯ («Optimeal»). Ⱦɨɪɟɱɿ, ɬɟɯɧɨɥɨɝɿʀ ɜɢɝɨɬɨɜɥɟɧɧɹ ɨɫɬɚɧɧɿɯ ɧɚɥɟɠɚɬɶ 
ɲɜɟɣɰɚɪɫɶɤɿɣ ɤɨɦɩɚɧɿʀ «Swiss  Pet  Nutrition  Group  GmbH»,  ɳɨ ɫɩɟɰɿɚɥɿɡɭɽɬɶɫɹ ɧɚ 
ɿɧɧɨɜɚɰɿɣɧɢɯɪɿɲɟɧɧɹɯɜɯɚɪɱɭɜɚɧɧɿɬɜɚɪɢɧ. 
Ʉɨɦɩɚɧɿʀ « Ȳɠɚɱɨɤ» («Ɇɿɫ Ʉɿɫ» ɬɚ «Ɇɿɫɬɟɪ Ƚɚɮɮ») ɬɚ «ɏɚɪɱɨɜɿ ɬɟɯɧɨɥɨɝɿʀ 
Ɂɚɤɚɪɩɚɬɬɹ» («ɉɚɧ ɉɟɫ» ɬɚ «ɉɚɧ Ʉɿɬ») ɜɡɚɝɚɥɿ ɜɢɝɨɬɨɜɥɹɸɬɶ ɥɢɲɟ ɫɭɯɿ ɤɨɪɦɢ 
ɟɤɨɧɨɦɤɥɚɫɭ.  
ɍɡɚɝɚɥɶɧɸɸɱɿ ɜɫɿ ɪɟɡɭɥɶɬɚɬɢ ɚɧɚɥɿɡɭ ɜɿɬɱɢɡɧɹɧɨɝɨ ɪɢɧɤɭ ɩɪɨɦɢɫɥɨɜɢɯ 
ɤɨɪɦɿɜ, ɧɟɨɛɯɿɞɧɨɜɿɞɡɧɚɱɢɬɢ, ɳɨɜɍɤɪɚʀɧɿɿɫɧɭɽɹɜɧɟɞɨɦɿɧɭɜɚɧɧɹɟɤɨɧɨɦɤɨɪɦɿɜ. 
ɐɟ ɩɨɹɫɧɸɽɬɶɫɹ ɬɢɦ, ɳɨ ɫɟɝɦɟɧɬ «ɟɤɨɧɨɦ» ɽ ɧɚɣɩɨɩɭɥɹɪɧɿɲɢɦ ɭ ɫɩɨɠɢɜɚɱɿɜ, 
ɜɿɞɫɭɬɧɿɫɬɸ ɫɭɱɚɫɧɢɯ ɥɚɛɨɪɚɬɨɪɿɣ ɿ ɧɚɭɤɨɜɨɟɤɫɩɟɪɢɦɟɧɬɚɥɶɧɢɯ ɰɟɧɬɪɿɜ, ɹɤɿ ɛ 
ɪɨɡɪɨɛɥɹɥɢɿɜɩɪɨɜɚɞɠɭɜɚɥɢɭɜɢɪɨɛɧɢɰɬɜɨɧɨɜɿɜɢɞɢɩɪɨɞɭɤɰɿʀɬɚɭɞɨɫɤɨɧɚɥɸɜɚɥɢ 
ɿɫɧɭɸɱɿ, ɜɿɞɫɭɬɧɿɫɬɸɤɨɲɬɿɜɧɚɜɢɪɨɛɧɢɰɬɜɨɤɨɪɦɿɜ. Ⱥɥɟɧɟɦɨɠɧɚɡɚɛɭɜɚɬɢ, ɳɨ, ɹɤ 
ɩɪɚɜɢɥɨ, ɤɨɪɦɢ ɟɤɨɧɨɦ ɥɿɧɿʀ ɯɚɪɚɤɬɟɪɢɡɭɸɬɶɫɹ ɧɟɜɢɫɨɤɨɸ ɹɤɿɫɬɸ ɜɢɯɿɞɧɨʀ 
ɫɢɪɨɜɢɧɢ, ɧɟ ɡɚɜɠɞɢ ɡɛɚɥɚɧɫɨɜɚɧɿ ɬɚ ɩɨɜɧɨɰɿɧɧɿ, ɦɚɸɬɶ ɜ ɫɜɨɽɦɭ ɫɤɥɚɞɿ ɯɚɪɱɨɜɿ 
ɛɚɪɜɧɢɤɢɿɫɦɚɤɨɜɿɞɨɛɚɜɤɢ, ɿ, ɹɤɧɚɫɥɿɞɨɤ, ɧɟɝɚɬɢɜɧɿɡɦɿɧɢɫɬɚɧɭɡɞɨɪɨɜ
ɹɬɜɚɪɢɧɢ. 
ȼɢɫɧɨɜɤɢ. ȼɿɬɱɢɡɧɹɧɿ ɫɩɨɠɢɜɚɱɿ ɧɚɞɚɸɬɶ ɩɟɪɟɜɚɝɭ ɤɨɪɦɚɦ ɞɥɹ ɤɿɲɨɤ –  ɞɨ 
70 % ɜɿɞɡɚɝɚɥɶɧɨɝɨɨɛ¶ɽɦɭɪɟɚɥɿɡɚɰɿʀ (ɞɥɹɫɨɛɚɤ – ɞɨ 30 %). ȼɿɬɱɢɡɧɹɧɿɫɩɨɠɢɜɚɱɿ 
ɧɚɞɚɸɬɶ ɩɟɪɟɜɚɝɭ ɫɭɯɢɦ ɤɨɪɦɚɦ –  ɞɨ 80  %  ɨɛ¶ɽɦɿɜ ɪɟɚɥɿɡɚɰɿʀ (ɜɨɥɨɝɿ ɞɨ 20  %).  
ȼɿɬɱɢɡɧɹɧɿɫɩɨɠɢɜɚɱɿɧɚɞɚɸɬɶɩɟɪɟɜɚɝɭɛɿɥɶɲɞɟɲɟɜɿɣɩɪɨɞɭɤɰɿʀ – ɨɛ¶ɽɦɪɟɚɥɿɡɚɰɿʀ 
ɤɨɪɦɿɜɟɤɨɧɨɦɿɫɬɚɧɞɚɪɬɤɥɚɫɿɜɫɤɥɚɞɚɽɛɥɢɡɶɤɨ 75–80 %, ɚɤɨɪɦɿɜɤɥɚɫɿɜɩɪɟɦɿɭɦɿ 
ɫɭɩɟɪɩɪɟɦɿɭɦ – ɛɥɢɡɶɤɨ 20–25 %. ɍɤɪɚʀɧɫɶɤɢɣ ɪɢɧɨɤ ɩɪɨɦɢɫɥɨɜɢɯ ɤɨɪɦɿɜ ɞɥɹ 
ɫɨɛɚɤɿɤɿɲɨɤɩɪɟɞɫɬɚɜɥɟɧɢɣ, ɜɨɫɧɨɜɧɨɦɭ, ɡɚɤɨɪɞɨɧɧɢɦɢɜɢɪɨɛɧɢɤɚɦɢ (98,3 %), ɚ 
ɱɚɫɬɤɚ ɜɿɬɱɢɡɧɹɧɨɝɨ ɜɢɪɨɛɧɢɤɚ ɫɬɚɧɨɜɢɬɶ ɥɢɲɟ 1,7 % ɜɿɞ ɡɚɝɚɥɶɧɨɝɨ ɨɛ¶ɽɦɭ 
ɪɟɚɥɿɡɚɰɿʀ. 
ɉɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥɶɲɢɯ ɞɨɫɥɿɞɠɟɧɶ. ɉɪɨɜɟɞɟɧɧɹ ʉɪɭɧɬɨɜɧɢɯ ɧɚɭɤɨɜɢɯ 
ɞɨɫɥɿɞɠɟɧɶ ɜ ɧɚɩɪɹɦɤɭ ɪɨɡɪɨɛɤɢ ɧɨɜɢɯ ɪɟɰɟɩɬɭɪ ɿ ɬɟɯɧɨɥɨɝɿɣ ɜɢɝɨɬɨɜɥɟɧɧɹ 
ɝɨɬɨɜɢɯ ɤɨɪɦɿɜ, ɜɢɜɱɟɧɧɹ ʀɯ ɩɨɜɧɨɰɿɧɧɨɫɬɿ, ɹɤɨɫɬɿ ɿ ɛɟɡɩɟɱɧɨɫɬɿ, ɭɞɨɫɤɨɧɚɥɟɧɧɹ 
ɿɫɧɭɸɱɢɯ ɿ ɪɨɡɪɨɛɤɚ ɧɨɜɿɬɧɿɯ ɦɟɬɨɞɿɜ ɦɨɧɿɬɨɪɢɧɝɭ ɹɤɨɫɬɿ, ɦɨɠɭɬɶ ɫɩɪɢɹɬɢ 
ɧɚɪɨɳɭɜɚɧɧɹɩɨɬɭɠɧɨɫɬɟɣɜɢɪɨɛɧɢɰɬɜɚ, ɩɨɤɪɚɳɟɧɧɸɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿɬɚ 
ɡɛɿɥɶɲɟɧɧɸ ɩɢɬɨɦɨʀ ɜɚɝɢ ɜɿɬɱɢɡɧɹɧɢɯ ɜɢɪɨɛɧɢɤɿɜ ɧɚ ɪɢɧɤɭ ɩɪɨɦɢɫɥɨɜɢɯ ɤɨɪɦɿɜ 
ɞɥɹɧɟɩɪɨɞɭɤɬɢɜɧɢɯɬɜɚɪɢɧ. 
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WATER RESOURCES OF LVIV REGION AND THEIR ECOLOGICAL STATE 
The description of present ecological state of natural water resources of Lviv 
region using the current literature data and materials of the State Department of 
Environmental Protection in Lviv region, as well as the results of author’s own 
investigations in this area are presented in the article. Substantial attention is paid to the 
analysis of ecological challenges for water supply and anthropogenic factors that cause 
the deterioration of water quality in the region. The article emphasizes the necessity of 
protective measures realization to improve surface water ecological status, and to 
prevent the anthropogenic pollution of water bodies and watercourses due to industrial 
and agricultural activities in the region. 
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ȼɈȾɇɕȿɊȿɋɍɊɋɕɅɖȼɈȼɋɄɈɃɈȻɅȺɋɌɂɂɂɏɗɄɈɅɈȽɂɑȿɋɄɈȿ 
ɋɈɋɌɈəɇɂȿ 
ȼ ɫɬɚɬɶɟ ɩɪɟɞɫɬɚɜɥɟɧɨ ɨɩɢɫɚɧɢɟ ɫɨɜɪɟɦɟɧɧɨɝɨ ɫɨɫɬɨɹɧɢɹ ɜɨɞɧɵɯɪɟɫɭɪɫɨɜ 
Ʌɶɜɨɜɫɤɨɣ ɨɛɥɚɫɬɢ ɫ ɢɫɩɨɥɶɡɨɜɚɧɢɟɦ ɞɚɧɧɵɯ ɧɚɭɱɧɨɣ ɥɢɬɟɪɚɬɭɪɵ ɢ ɦɚɬɟɪɢɚɥɨɜ 
ȽɨɫɭɞɚɪɫɬɜɟɧɧɨɝɨɭɩɪɚɜɥɟɧɢɹɨɯɪɚɧɵɨɤɪɭɠɚɸɳɟɣɫɪɟɞɵɜɅɶɜɨɜɫɤɨɣɨɛɥɚɫɬɢ, ɚ 
ɬɚɤɠɟɪɟɡɭɥɶɬɚɬɨɜɢɫɫɥɟɞɨɜɚɧɢɣ, ɩɪɨɜɟɞɟɧɧɵɯɚɜɬɨɪɨɦ. Ɂɧɚɱɢɬɟɥɶɧɨɟɜɧɢɦɚɧɢɟ 
ɜɫɬɚɬɶɟɭɞɟɥɟɧɨɚɧɚɥɢɡɭɷɤɨɥɨɝɢɱɟɫɤɢɯɩɪɨɛɥɟɦɜɨɞɨɫɧɚɛɠɟɧɢɹɢɚɧɬɪɨɩɨɝɟɧɧɵɯ 
ɮɚɤɬɨɪɨɜ, ɤɨɬɨɪɵɟ ɜɵɡɵɜɚɸɬ ɭɯɭɞɲɟɧɢɟ ɤɚɱɟɫɬɜɚ ɩɨɜɟɪɯɧɨɫɬɧɵɯ ɜɨɞ ɧɚ 
ɬɟɪɪɢɬɨɪɢɢ Ʌɶɜɨɜɫɤɨɣ ɨɛɥɚɫɬɢ. ɉɨɞɱɟɪɤɢɜɚɟɬɫɹ ɫɭɳɟɫɬɜɟɧɧɚɹ ɧɟɨɛɯɨɞɢɦɨɫɬɶ 
ɪɟɚɥɢɡɚɰɢɢ ɤɨɦɩɥɟɤɫɚ ɷɮɮɟɤɬɢɜɧɵɯ ɡɚɳɢɬɧɵɯ ɦɟɪ ɫ ɰɟɥɶɸ ɭɥɭɱɲɟɧɢɹ 
ɷɤɨɥɨɝɢɱɟɫɤɨɝɨ ɫɨɫɬɨɹɧɢɹ ɩɨɜɟɪɯɧɨɫɬɧɵɯ ɜɨɞ, ɚ ɬɚɤɠɟ ɞɥɹ ɩɪɟɞɨɬɜɪɚɳɟɧɢɹ 
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